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The largest circulation and readership arts 

and entertainment magazine in central Ohio, 

engaging the affluent and arts markets.

Connect:

Central Ohio Arts Patrons – CityScene Readers

CityScene Magazine is mailed to more homes in 
Franklin, Delaware, Union and Licking counties than 
any other central Ohio lifestyles magazine. CityScene is 
read by arts patrons, subscribers and homeowners!

Bonus distribution to hotels, retail outlets and 
newsstands.

CityScene Reach
600,000 annually

94% Audited Readership

CityScene Media Group Reach
2.4 million annually

ARTS + HOME VALUE = 100,000+ 
readers per issue!

Perfect Partnerships!

Strong partnerships with Central Ohio arts & entertainment 
groups support CityScene’s exclusive features with impres-
sive images and interesting interviews.

CityScene’s arts partners include BalletMet Columbus, 
Broadway in Columbus, Columbus Museum of Art, 
Columbus Symphony Orchestra, Opera Columbus, Ohio  
Arts Council, Greater Columbus Arts Council, Jeanne B. 
McCoy Center for the Arts, Jazz Arts Group, Shadowbox      
Live and WOSU.

Partnerships with civic and community organizations lead to 
BONUS distribution and branding opportunities at signature 
events: Dublin Irish Festival, New Albany Walking Classic, 
The Memorial Tournament, Arnold Sports Festival and more! 

The Scene Online!

CityScene connects online via the mobile-optimized website, e-newsletters and social media. 
Digital subscriptions, web-only content, blogs and video are just some of the ways CityScene 

keeps your brand in the Scene online.
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Walk with the

Egyptians
COSI gives 
visitors a unique 
view into King 
Tut’s tomb
By Tyler Kirkendall

This summer, COSI patrons can 
travel through both time and space 
with the museum’s latest exhibit, 

Tutankhamun: His Tomb and His Treasures.
“You can’t make this up. This year is 

100 years, to the year, (since) Dr. Howard 
Carter peered his eye into the Valley of 
the Kings and discovered King Tutankha-
mun’s tomb,” says Frederic Bertley, presi-
dent and CEO of COSI. “One of the most 
iconic discoveries in the history of archae-
ology and the history of civilization.”

Carter – along with wealthy collabora-
tor George Herbert, 5th Earl of Carnar-
von – first discovered the tomb in the 
Valley of the Kings, where many Egyptian 
emperors and significant figures had been 
laid to rest among priceless treasures and 
meaningful idols.

COSI’s exhibit recreates Carter and 
Herbert’s first foray into the sacred space 
in breathtaking detail. Those familiar with 
the tomb’s discovery will be in awe at the 
precise replication of the antechamber 
and treasury, which were painstakingly 
recreated by Egyptian experts to the last 
scratch and seam.

“We’re talking about a country’s trea-
sure, a country’s history, a country’s DNA 
– no pun intended – so you don’t want to 
be flippant. You don’t want to by whimsi-
cal,” Bertley says. “You don’t want to use a
creative license. You want to represent it
as accurately as possible.”

The attention to fine detail is a key part 
of the Tutankhamun experience. The ante-
chamber, which was the first room Carter
and Herbert entered, is recreated in the
exact state of disarray that thieves had left
it in after scouring the tomb shortly after
it was sealed.

Chariot parts, chests, statues, weapons
and furniture are among the many artifacts 
that line the room. The lighting was chosen
to highlight the magnificence of each piece
without detracting from the ominous feel-
ing that you are stepping into unexplored
history, which Bertley says lets people “see
the beauty of the human family.”

“You have all these pockets of desper-
ate populations feeling different about 

S P E C I A L  S E C T I O N
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Art Preservation
Book created by Columbus artists and art groups 

saves artwork from summer 2020

By Rachel Karas
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Over the summer of 2020, hundreds 
of thousands of central Ohioans took to 
the streets to express their thoughts and 
feelings surrounding the death of George 
Floyd and police use of force. 

As businesses put up boards on their store-
fronts, murals started appearing around the 
city. That’s when CAPA and the Greater 
Columbus Arts Council joined in. 

Murals All Around
Though artists were already out creat-

ing the work, GCAC, CAPA and others 
wanted to help support them, says Jami 
Goldstein, GCAC vice president of mar-
keting, communications and events. 

“We put some money behind it and 
tried to provide resources to business-
es who wanted to hire artists to paint 
boards,” Goldstein says. “... We felt it was 
important to make a record of the artists’ 
response to this moment in history.” 

With the use of a map, a website and the 
campaign #ArtUnitesCBus, GCAC and 
CAPA helped organize a way to view the 
art and begin record-keeping as well. But 
that was only the beginning. 

As the city quieted and boards began to 
come down, Goldstein says, the organiza-
tions jumped into action to begin preserv-
ing the artwork. 

“This moment in history had an op-
portunity for a reach beyond the 

time that the boards 
were visible Down-
town,” Goldstein says. “... 
When all of the actions … waned, 
we felt that it was an opportunity to 
continue the conversation.” 

Over the next year and half, the murals 
were photographed, sealed and displayed 
at 16 locations around the greater Colum-
bus area for communities to see. 

With each installation and movement, 
the boards began to deteriorate, and while 
organizers tried their best to preserve them 
– even putting a few on display at GCAC 
offices – some were lost to time and the
elements, Goldstein says.

Even without the physical boards, 
though, countless people in the community
wanted to continue the conversation about
the art itself. With pictures of the work and
the artists’ names, GCAC worked with 
Warhol & WALL ST. to create a book.

Birth of a Book
Measuring about 12 inches on each 

side, the record-shaped Art Activism Ac-
tion  book has roughly 230 

pages filled from front 
to back with colorful 

images and pow-
erful  passages. 

Warhol & WALL ST.
 worked hard to not only 

capture as much art as they could, 
but also reach the artists who created it 

over the course of more than a year, says 

Donna Marbury, the company’s book editor 
and director of client relations. 

Every decision about the book – shape, 
size, even page layouts – was intentional, 
Marbury says, to capture the work as it was 
seen in the city. 

“Some of the pages, we extended the 
artwork off of the original piece because 
we wanted it to feel larger than life,” she 
says. “If you were able to drive through 
Downtown or walk down the Short 
North when this was happening, it was 
larger than life to see all this protest art 
in the city. And so we wanted to get that 
feel on the page and help the artwork to 
come to life.” 

QR codes throughout the book allow 
viewers to watch short films, dance perfor-
mances and poetry readings that add an-
other dimension to the experience. 

“All of this (art) was already occurring; 
it was a bonus of ours to just capture it. 
Technology allows us to include those 
types of things in the book,” Marbury says. 
“We see the book as a living anthology, in 
a sense, so it was paramount that we found 
a way to capture those live elements as 
well as the static artwork.” 

Continuing the Conversation 
A total of 1,000 copies of the book were 

printed, with many going to the artists 
whose work is featured inside and the orga-
nizations – such as Deliver Black Dreams, 
which is led by Maroon Arts Group – that 
brought it to life. 

Several copies were also distributed to 
the Columbus Metropolitan Library so 
each of the 23 branches could have at least 
one. The next goal is to get some into the 
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C U I S I N E

By Rachel Karas

Sandwiches Take the Field
Food Fight

Cheesesteak
Of all the sandwich-

es mentioned, cheese-
steaks were by far the 
most popular. With its 
iconic shaved steak, 
piping hot cheese and 
crisp fresh bun, what’s 
not to love? 

One of the most popu-
lar cheesesteak locales in 
Columbus is a small shop 
across the street from Nationwide Arena on the 
corner of West Nationwide Boulevard and North 
Ludlow Street. 

Chef and owner Stephan Madias opened 
Wario’s Beef and Pork in October 2020. Despite 
its neophyte status, Wario’s has already secured its 
spot as a Columbus staple.

The Steak, Wario’s take on the cheesesteak, has 
8 ounces of shaved ribeye meat, served on a specially 
made semolina seeded roll with grilled onions and a sig-
nature house cheese sauce. If you’re feeling extra cheesy, 
ask for the Steak to be made “Wario’s Way,” and you’ll 
get some provolone and white American cheese added 
to the mix. 

WHAT MAKES A sandwich a sandwich? You 
may think the answer is obvious, but in truth, 
there is a wide range of possible answers.

Is it just a lunch thing? Many would argue 
it isn’t, since a huge array of breakfast sand-
wiches have been created over the years. 

Does it always have to contain meat and 
cheese? That would cut out countless op-
tions of delicious vegetarian and vegan 
sandwiches, let alone classics like peanut 
butter and jelly. 

Aren’t all sandwiches served cold? While 
some are, there are many that are made 

to be served piping hot and are enjoyed 
best that way. 

No matter what is or isn’t a sandwich, 
per se, there are certainly plenty of im-
pressive options of all types throughout 
central Ohio. Whether you’re looking for 
a classic gooey cheesesteak or a fig jam 
sandwich, Columbus has you covered. 

Columbus Foodies, a social media 
group with over 44,000 members, re-
sponded to a poll about the best sand-
wiches and where to get them in Colum-
bus with some memorable suggestions. 

The Classics

Chicken SandwichLooking for a good chicken sandwich that re-

ally lets the chicken be the star of the show? Look 

no further than Just Chicken. 

Located on the corner of Oak Street and Kel-

ton Avenue, right behind Franklin Park Conser-

vatory, Just Chicken bills itself as “all about hav-

ing fun in the kitchen.”
Its seven-item menu may be short on op-

tions, but it’s long on the important part: juicy, 

crispy chicken that keeps people coming 

back for more. The Just Chicken Sandwich fea-

tures chicken tenders on a toasted 

focaccia bun, topped with house 

signature Just Sauce and pickles.   

The company is expanding, 

with plans to add a new loca-

tion off Central College Road in 

New Albany. 
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I N S I G H T

Photos courtesy of Studio Echelman

Artist and visionary Janet Echelman 
creates a new piece for Columbus 
By Rachel Karas
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ROAMING DOWNTOWN COLUMBUS, it’s hard 
to miss the colorful cloud-like structure just 
around the corner from the Palace Theatre 
and Capitol Square, hanging over the inter-
section of Gay and High streets. 

The blue and red sculpture known as 
Current is made up of 78 miles of twine and 
weighs over 700 pounds. Created by artist 
Janet Echelman, this 229-foot-long floating 
sculpture is revolutionary in many ways. 

While the piece took several years to 
come to fruition, artists and community 
members are excited about the opportunities 
and recognition it could bring to the city. 

Behind the art 
Echelman has been creating art for more 

than 30 years and receiving countless ac-
colades along the way. 

She was awarded such fellowships as the 
Guggenheim Fellowship and Aspen In-
stitute Henry Crown Fellowship, and was 
named an Architectural Digest Innovator 
in 2012. She also led a TED Talk about art 
and imagination in 2011.

Echelman’s knotted sculptures are in-
spired by netting she saw fishermen using 
when she lived in Mahabalipuram, India. 
The material was lighter and less expen-
sive than other materials she’d  previously 
used and allowed more freedom for the 
forms she wanted to create.

Roughly two decades later, she’s created 
more than 50 of these intricate sculptures 
that have been featured around the world 
in places such as Shanghai, Sydney, Lon-
don, Porto, Boston and New York.

Current is one of the few permanent sculp-
tures she has created, and it’s the first perma-
nent installation to stretch over a roadway.

Making the masterpiece
Current began the same way many of 

Echelman’s previous sculptures have: with 
extensive location research.

Columbus’ nickname “The Arch City” 
influenced the location and meaning after 
High Street’s illuminated arches caught 
Echelman’s attention. Once a temporary 
crime-prevention measure, they evolved 
to hold power lines during the days of the 
streetcar in Columbus.

“That idea of bringing light, of reaching 
across a major thoroughfare, really grabbed 
a hold of me. And then I started thinking 
about the currents of electricity, and also 
the currents of the Scioto River nearby,” 

Echelman says. “So this piece is pulling to-
gether the current moment of downtown 
– revitalizing and becoming a very active 
urban center amidst this history from more
than 100 years ago.”

The Scioto River inspiration is seen in
the blue hues that appear in the sculpture,
while the red represents the earth that was
removed from the center of town to make
the bricks used in many of Columbus’ ear-
ly buildings.

Once the location and concept came 
together, Echelman began constructing a
digital model using a program her husband,
David, helped develop over the years.

Digital models help visualize the piece 
and simulate the physical stress the installa-
tion would experience in its environment.

Even after the model is constructed, it
needs to be approved by building depart-
ments and a fire marshal.

“It takes nine months to fabricate my 
art once we’ve already completed all of the
design and engineering,” Echelman says.

Leaving its mark 
Now that the installation is complete, 

Echelman is excited for the public to in-
teract with it.

“I like my work to feel accessible and 
understandable to everyone,” she says. “I 
locate it over the street because that’s one 
of the few places everybody feels entitled 
to be. Not everyone feels they belong in 

Janet Echelman with Jeff Edwards

Luxury Living
featured in every issue!

CityScene readers OWN their homes. And, they live 
everywhere from German Village, the Short North and 
downtown Columbus to the I-270 suburbs. Luxury 
Living features some of the coolest living options in 
each of these areas, as well as home and garden 
trends, remodeling and new home building.
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Luxury Living

High Above High
Original artwork, repurposed industrial equipment and smart features 
define Short North penthouse

By Garth Bishop
Photos by Ray LaVoie

RENOVATIONS

When the owner of this Short North 
penthouse bought the place, he 

loved the location and view, but the ame-
nities and decor left much to be desired.

Three years later, he’s got everything look-
ing the way he wants it to look and working 
the way he wants it to work – with two kitch-
ens, a home theater, a variety of repurposed 
industrial equipment, artwork (including his 
own) and smart home capabilities through-
out, to name just a few highlights.

The 6,000-square-foot penthouse is 
equipped with 12-foot ceilings. Its foot-
print is the same as it was when it was 
built in the 2000s, but just about every-
thing else has changed: finishes, flooring, 
counters, stairs, most fixtures.

“I just wanted it to be a canvas for my 
artwork and other people’s artwork,” says 
homeowner Don Halpern.

The lower floor is home to the master 
suite, three additional bedrooms, a kitchen, 
a living area with a custom-built coffee bar, 
an office, a half bath and the theater, as well 
as Halpern’s workshop. He’s an inventor 
and an artist by trade, and his creations can 
be found all throughout the home. 

A set of refinished stairs leads to the 
upper level, including another kitchen, a 
full bathroom, a living room and a colossal 
balcony that looks down onto High Street. 
A window wall and sliding glass doors, all 
equipped with their own built-in screens, 
offer even more great views. 

Off the balcony deck is a patio surround-
ed by retractable screens and equipped 
with a natural gas heater to make it a vi-
able gathering space in all four seasons.

“You can be in the Short North envi-
ronment, but be someplace relaxed and up 
above it,” Halpern says.

Custom Creations
Some of Halpern’s self-made additions 

to the space are obvious:

• Paintings and mixed-media pieces, in-
cluding a particularly large one in the
master bedroom

• Sculptures, such as a small figure of a 
person made out of drawers

• Furniture, including a small glass table 
with a massive ceramic hand as the base
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Spending data based on a single household (2023) 

Retail & Services 

Education  

Entertainment & Recreation 

Dining Out 

Health Care 

Household Furnishings 

Personal Care

Home Improvements 

Philanthropy  

Travel 

National average spending 
CityScene average spending

$24,683

$2,201
$4,552

$1,794
$4,306

$3,790
$7,893

$3,723
$7,677

$7,362
$14,735

$2,958
$6,261

$964
$1,989

$3,130
$6,903

$2,249
$5,008

*Spending potential index is the amount spent in the area relative to a national average 
of 100. Some numbers have been rounded up to the nearest whole number, and the 
national spending average was adjusted to be consistent across all communities. Data 
collected from esri Market Profile 2023

Spending potential index: 207%

Spending potential index: 240%

Spending potential index: 208%

Spending potential index: 206%

Spending potential index: 200%

Spending potential index: 212%

Spending potential index: 206%

Spending potential index: 208%

Spending potential index: 221%

Spending potential index: 223%

$51,228

CityScene readers are above average spenders! 



• Explore Licking County 
Travel Guide

• Westerville Area Chamber of
Commerce Directory

• UA100 Centennial
• Westerville Visitors & 

Convention Bureau Community 
& Events Guide

• NARI Central Ohio Renovations
• BIA Parade of Homes Tour Guide

• New Albany Chamber of
Commerce Directory

• Granville Magazine
• New Albany Annual Report
• Sunbury Big Walnut Community

Guide & Chamber Directory
• Explore Pickaway County
• Visit Gahanna Visitors Guide
• Worthington Area Chamber of 

Commerce Directory

Custom Publishing
PRODUCING AWARD-WINNING, TOP-QUALITY 
PUBLICATIONS FOR 25 YEARS

CityScene Media Group is Columbus’ local, 

independently owned print and digital publisher. Our 

in-house, award-winning editors and designers can write 

and create your event guides, chamber directories, 

visitor’s guides and much more.

CityScene Media Group has forged lasting 

partnerships in central Ohio, ranging from 

communities such as Dublin, New Albany and 

Westerville, to area arts organizations, Chambers 

of Commerce and leading event organizers.

CityScene Media Group is dedicated 
to helping our clients achieve their marketing 
and communication objectives by partnering 

with them to produce high-quality publications 
with compelling content.

1335 Dublin Rd., Suite 101C n Columbus, Ohio 43215
614.572.1240 • www.cityscenecolumbus.com
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GET CONNECTED, STAY ENGAGED 

• City Council meetings: typically first and 
third Tuesdays at 6:30 p.m. at Village 
Hall (99 W. Main Street); meetings are 
open to the public.
• Participation must take place in 

person. However, New Albany 
residents interested in viewing 
meetings of our City Council can 
stream them online at newalbanyohio.
org/city-council-mayor. Contact 
information for City Council can also 
be found on that page.

• City board and commission meetings: 
please see page 10 for a meeting schedule.
• For information about becoming 

a candidate for a city board or 
commission, please contact Clerk of 
Council Jennifer Mason at jmason@
newalbanyohio.org. 

Community Connects Us

City website: newalbanyohio.org

Economic development website: newalbanybusiness.org

New Albany CONNECTS e-newsletter 
(53 total sent in 2022; subscribe at 
newalbanyohio.org/subscribe)

NEW ALBANY City Enhances Online Meeting 
Viewing Experience
The City of New Albany now offers a streaming service for constituents to either 
watch live or archived City Council meetings, as well as meetings of city boards 
and commissions. Even better, the technology being utilized now has functionality 
that allows those watching archived meetings to fast forward quickly and easily to 
whatever item interests them.
Transparency in governmental operations and the ability to easily obtain public 
information are fundamental hallmarks of good government. Particularly after 
COVID, when people couldn’t attend public meetings in person, it became even 
more important for governmental entities to provide alternative ways to have access 
to elected leaders’ decisions. We chose Swagit for this service because: 
• Their service offers a remote camera 

operator;
• Their services provide for agenda 

integration of specific items so that 
viewers can skip forward to their 
desired item of interest; and 

• Sister communities who had already 
tried the services provided enthusiastic 
recommendations of the product.

Swagit’s webcasting feature is
compatible with multiple platforms, 
including Apple, Android, and other 
popular devices. Live or archived 
recordings can be easily accessed 
on the City of New Albany website
at newalbanyohio.org/streaming-
meetings. The screen the viewer will
see when they watch meetings will 
intermittently display the agenda item 
being discussed and the City Council, 
board or staff member who is speaking. 
As mentioned, viewers watching archived meetings can click on a hyperlinked 
agenda item to go straight to a specific item of interest. 
City Council and staff are excited to share this info with you, showing our 
commitment to government transparency while simultaneously improving the quality 
of our meeting productions.

Innovate New Albany website (a community resource for entrepreneurs): InnovateNewAlbany.org

Community Calendar on newalbanyohio.org (sponsored and maintained by the New Albany 
Chamber of Commerce)

Alexa/Google Voice-Activated FAQsSocial Media (Facebook, Instagram, Twitter, 
Nextdoor, LinkedIn, YouTube)
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