
Reflecting the lifestyle of the community, Dublin Life, Westerville Magazine,   
Tri-Village Magazine, Pickerington Magazine, Healthy New Albany and 

Discover Grove City are mailed to each residence in the city’s boundaries 
– offering total saturation of your target market with unmatched readership. 
These premier city magazines are lifestyle resources for residents, including 

city newsletters with event and program updates, as well as compelling editorial 
content, featuring the people, businesses and events in the community.

Central Ohio has been and continues to be average or above average 
consumer spenders, which makes it the perfect test market 

for products and services.

Delivering your message to the 
community consumer – issue after issue!

Engaging Your Community, Your Neighbors Since 1999

1335 Dublin Rd., Suite 101C
Columbus, Ohio 43215

614.572.1240
www.cityscenecolumbus.com

January/February 2023

MAGAZINE

Inside
Resident’s book on 
women’s health

Holistic addiction 
recovery program

Keep connected 
working from home
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Viral 
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The official magazine of Grove City, Ohio

The
L O O K  F O R

I N S I D E

Grove City
SEPTEMBER/OCTOBER 2023

Circle S Farms’ legacy
Coney restaurant’s recent milestone
Gantz Garden volunteers

Building  
Bright
Futures

Grove City gets kids 
kindergarten-ready

DISCOVER

U P P E R  A R L I N G T O N  |  G R A N D V I E W  H E I G H T S  |  M A R B L E  C L I F F

M A G A Z I N E

March/April 2023

UA City Manager Steve Schoeny 
and City Attorney Darren Shulman

Law, Order 
and Laughs

Grandview Schools Renovations

Tupelo Honey Chef

Band Cake Walk

T h e  O f f i c i a l  M a g a z i n e  o f  t h e  C i t y  o f  P i c k e r i n g t o n  a n d  V i o l e t  To w n s h i p

INSIDE
North Marching Band

Motorcycle Museum

Pumpkins Abound

OCTOBER/NOVEMBER 2023

Dream Big, 
Stay Humble
Central graduate Chloe Berry excels 
in pursuit of scientific opportunities

City of Pickerington Parks and Recreation 
Department  

2023 Fall/2024 Winter 
Program GuideInside
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Readership: 54,000

Circulation: 19,500+ each issue

Building Relationships: Since 
1999, Dublin Life has been the 
official magazine of the growing 
City of Dublin. Dublin Life is 
mailed to City of Dublin residents 
and businesses plus Tartan Fields 
and Jerome Village.

Average Dubliner: 39.5 years 
old, married with children. 34% 
hold graduate/professional 
degrees. Employed in a 
management or professional position.

Average Family Income: $182,000

Median Home Price: $539,000

Bulk issues available: City Hall, Dublin Community Recreation 
Center, Dublin Chamber, Dublin Library, North Market Bridge 
Park, various retail outlets. 

Spending Potential Index*: Dublin Life readers are above 
average spenders! 

Readership: 55,000 

Circulation: 22,000+ each issue

Building Relationships: Since 
2001, Westerville Magazine has 
been the official magazine of 
the dynamic City of Westerville. 
The publication is mailed to City 
of Westerville residents and 
businesses, PLUS school district 
homes valued at $250,000+.

Average Westerville Resident: 
42.3 years old, married with 
children in the home. Has a 
bachelor’s degree or higher. Works in a management or 
professional position. 

Average Family Income: $111,000

Median Home Price: $407,000

Bulk issues available: Westerville Municipal Building, 
Community Center, Library, Visitors Bureau, Westerville Area 
Chamber of Commerce, various retail outlets

Spending Potential Index*: Westerville Magazine readers are 
above average spenders! 

www.westervillemagazine.comwww.dublinlifemagazine.com

Spending data based on a single household (2023) 

	 Retail & Services	

	 Education 	

	 Entertainment & Recreation	

	 Dining Out	

	 Health Care	

	 Household Furnishings	

	 Personal Care

	 Home Improvements			      

	 Philanthropy			      

	 Travel	

National average spending
Dublin average spending

$24,683

$2,201
$3,920

$1,794
$3,559

$3,790
$6,648

$3,723
$6,638

$7,362
$12,249

$2,958
$5,307

$964
$1,711

$3,130
$5,579

$2,249
$4,217

Spending data based on a single household (2023) 

	 Retail & Services	

	 Education 	

	 Entertainment & Recreation	

	 Dining Out	

	 Health Care	

	 Household Furnishings	

	 Personal Care

	 Home Improvements			      

	 Philanthropy			      

	 Travel	

National average spending
Westerville average spending

$29,398

$2,578

$2,364

$4,482

$4,329

$8,674

$3,528

$1,145

$2,748

*Spending potential index is the amount spent in the area relative to a national average of 100. Some numbers have been rounded up to the nearest whole 
number, and the national spending average was adjusted to be consistent across all communities. Data collected from esri Market Profile 2023

Spending potential index: 178%

Spending potential index: 198%

Spending potential index: 176%

Spending potential index: 178%

Spending potential index: 166%

Spending potential index: 180%

Spending potential index: 178%

Spending potential index: 180%

Spending potential index: 178%

Spending potential index: 187%

$24,683

$2,201

$1,794

$3,790

$3,723

$7,362

$2,958

$964

Spending potential index: 117%

Spending potential index: 132%

Spending potential index: 119%

Spending potential index: 116%

Spending potential index: 118%

Spending potential index: 119%

Spending potential index: 120%

Spending potential index: 119%

Spending potential index: 125%

Spending potential index: 122%

Celebrating 25 Years!

$44,698
$3,130
$3,908

$2,249



Spending data based on a single household (2023) 

	 Retail & Services	

	 Education 	

	 Entertainment & Recreation	

	 Dining Out	

	 Health Care	

	 Household Furnishings	

	 Personal Care

	 Home Improvements			      

	 Philanthropy			      

	 Travel	

Spending data based on a single household (2023)  

	 Retail & Services	

	 Education 	

	 Entertainment & Recreation	

	 Dining Out	

	 Health Care	

	 Household Furnishings	

	 Personal Care

	 Home Improvements			      

	 Philanthropy			      

	 Travel	

Readership: 46,000   

Circulation: 18,000+ each issue

Building Relationships: Founded 
in 1999 as Upper Arlington 
Magazine, Tri-Village Magazine 
added distribution to homes and 
businesses in Grandview Heights 
and Marble Cliff.

Average Tri-Village Resident:   
39.1 years old, married with 
children in the home. Has a 
bachelor’s degree or higher. 
Works in a management or 
professional position. 

Average Family Income: $190,000

Median Home Price: $605,000

Bulk issues available: UA, Grandview and Marble Cliff city 
offices, libraries, Tri-Village Chamber Partnership, various 
retail outlets.

Spending Potential Index*: Tri-Village Magazine readers are 
above average spenders! 

www.trivillagemagazine.com

Readership: 58,000

Circulation: 19,500+ each issue

Building Relationships: 
Pickerington Magazine is the 
official magazine of the City 
of Pickerington and Violet 
Township. The publication is 
mailed to city and township 
residents, and businesses.

Average Pickerington Resident: 
36.3 years old, married with 
young children, average family 
size of 3.5 family members. 
Employed in various professional and management professions. 

Average Family Income: $120,000

Median Home Price: $419,000

Bulk issues available: Violet Township Building, Pickerington 
City Hall, Pickerington Area Chamber of Commerce, 
Pickerington Library, various retail outlets.

Spending Potential Index*: Pickerington Magazine readers 
are above average spenders! 

www.pickeringtonmagazine.com
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www.tr iv i l lagemagazine.com

T h e  O f f i c i a l  M a g a z i n e  o f  t h e  C i t y  o f  P i c k e r i n g t o n  a n d  V i o l e t  To w n s h i p

INSIDE
Central Robotics Excel

Inside School Lunches

Highway Changes

APRIL/MAY 2023

Retiring 
a Tiger

Jay and Lynda Sharrett

City of Pickerington Parks and Recreation Department 2023 Spring/Summer Program GuideInside

*Spending potential index is the amount spent in the area relative to a national average of 100. Some numbers have been rounded up to the nearest whole 
number, and the national spending average was adjusted to be consistent across all communities. Data collected from esri Market Profile 2023

Spending potential index: 166%

Spending potential index: 186%

Spending potential index: 166%

Spending potential index: 166%

Spending potential index: 165%

Spending potential index: 171%

Spending potential index: 171%

Spending potential index: 171%

Spending potential index: 181%

Spending potential index: 177%

National average spending
Tri-Village average spending

$42,496

$3,643

$3,344

$6,386

$6,167

$12,122

$1,639

$5,657

$3,984

Spending potential index: 116%

Spending potential index: 114%

Spending potential index: 118%

Spending potential index: 119%

Spending potential index: 114%

Spending potential index: 119%

Spending potential index: 118%

Spending potential index: 116%

Spending potential index: 123%

Spending potential index: 124%

National average spending
Pickerington average spending

$2,558

$2,043

Celebrating 25 Years!

$24,683

$2,201

$1,794

$3,790

$3,723

$7,362

$2,958

$964

$3,130

$2,249

$5,040

$24,683

$2,201

$1,794

$3,790

$3,723

$7,362

$2,958

$964

$3,130

$2,249

$4,468

$28,772

$4,433

$8,394

$3,524

$1,132

$3,859

$2,783



Spending data based on a single household (2023) 

	 Retail & Services	

	 Education 	

	 Entertainment & Recreation	

	 Dining Out	

	 Health Care	

	 Household Furnishings	

	 Personal Care

	 Home Improvements			      

	 Philanthropy			      

	 Travel	

Readership: 37,000

Circulation: 10,000

Building Relationships: Founded 
in 2011, Healthy New Albany is 
the official magazine of Healthy 
New Albany Inc., a 501(c)(3) 
charitable organization serving 
New Albany and Plain Township 
residents in Franklin and Licking 
counties.  The magazine is 
mailed to City of New Albany 
and New Albany School District 
residents and area businesses.

Average New Albany Resident: 
39 years old, married. Has a bachelor’s degree or higher. 
Employed full time in a management or professional position.

Average Family Income: $304,000

Median Home Price: $720,000

Bulk issues available: New Albany Municipal Building, Plain 
Township, New Albany Library, New Albany Chamber, YMCA, 
ELLA, Woodhaven Farms, Jeanne B. McCoy Center, New 
Albany Realty, New Albany Links, Second Sole.

Spending Potential Index*: Healthy New Albany readers are 
above average spenders!

www.healthynewalbanymagazine.com

Readership: 56,000 

Circulation: 23,500

Building Relationships: Founded 
in 2018, Discover Grove City is 
the official magazine of the City 
of Grove City. The publication 
is mailed to Grove City and 
Jackson Township residents, and 
businesses.

Average Grove City Resident: 
38 years old, married with 
average family size of 3 family 
members. Employed in various 
management and professional positions. 

Average Family Income: $105,000

Median Home Price: $368,000

Bulk issues available: Municipal Building, Libraries, Chamber 
office, Grove City Town Center, various retail outlets. 

Spending Potential Index*: Discover Grove City readers are 
average and above average spenders!

www.discovergrovecitymagazine.com

*Spending potential index is the amount spent in the area relative to a national average of 100. Some numbers have been rounded up to the nearest whole 
number, and the national spending average was adjusted to be consistent across all communities. Data collected from esri Market Profile 2023

Spending data based on a single household (2023)

	 Retail & Services	

	 Education 	

	 Entertainment & Recreation	

	 Dining Out	

	 Health Care	

	 Household Furnishings	

	 Personal Care

	 Home Improvements			      

	 Philanthropy			      

	 Travel	

National average spending
New Albany average spending

$57,851

$5,133

$4,961

$8,953

$8,634

$16,697

$7,101

$2,243

$7,912

$5,713

National average spending
Grove City average spending

$2,305

$1,847

$4,012

$3,901

Spending potential index: 105%

Spending potential index: 103%

Spending potential index: 106%

Spending potential index: 105%

Spending potential index: 107%

Spending potential index: 106%

Spending potential index: 103%

Spending potential index: 107%

Spending potential index: 110%

Spending potential index: 108%

Spending potential index: 233%

Spending potential index: 277%

Spending potential index: 237%

Spending potential index: 232%

Spending potential index: 227%

Spending potential index: 240%

Spending potential index: 235%

Spending potential index: 233%

Spending potential index: 253%

Spending potential index: 254%

$7,895
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The Ireland Family

Invested 
Women

Inside
New park options

Fiery local chef

Interview with Rana Foroohar
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The official magazine of Grove City, Ohio

The
L O O K  F O R

I N S I D E

Grove CityDISCOVER
JANUARY/FEBRUARY 2023

Pictured (L-R) Firefighter Dustin 
Widmayer, Firefighter Jamie Irwin, 
Lieutenant John Burley

Parks and Trails Guide

80s Home Remodel

Broadway Then & Now

Strength 
to Serve

$24,683

$2,201

$1,794

$3,790

$3,723

$7,362

$2,958

$964

$3,130

$2,249

$24,683

$2,201

$1,794

$3,790

$3,723

$7,362

$2,958

$964

$3,130

$2,249

$3,144

$1,023

$3,441

$2,424

$25,779


