r Your neighbors. Your community. Your magazine. N

Gree@ﬁ_ﬁrisline

Delivering the community consumer to your door - issue after issue.



Reflecting the lifestyle of the community, Dublin Life, Westerville Magazine, Pickerington Magazine
and Tri-Village Magazine are mailed to each residence in the city’s boundaries - offering total saturation of your
target market with unmatched readership. These premier city magazines are lifestyle resources for residents,
including city newsletters with event and program updates, as well as compelling editorial featuring the people,
businesses and happenings in the community
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CNMNMoney.com shows
Pickerington with a 63%

job growth rate (2000-
2008) —one of the largest

in the nation.

Dublin earns AAA rating
from Moody's,
a distinction only 3 percent
of rated cifies throughout
the country carry!

“Our Center has now been publishing ads in the Tri-
Village Magazine for about a year and a half, as well as
with two or three other regular local publicatioms. By far,
we have gotten the best response from our spend in Tri-
Village Magazine. The fact that the magazine is directly
mailed to our target market residences and the veality
that it has a two-month shelf life really has an advantage
for us. We routinely get calls from prospective parents
who tell me they have seen owr ad in the Tri-Village
Magazine,
Thank you for making one of my non-core business de-
cisioms much easier to make. | hope to have a very long
relationship with the Tri-Village Magazine."
Gwen Kyie, Center DirEcToR
Tue TutorinG CenTER, COLUMBUS
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ASK ABOUT SOCIAL MEDIA
OPPORTUNITIES
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NEW THIS YEAR!
All publications available
online in digital format
with pages that flip and
ads to click!

*Based on an independent media audit by International Demographics, Inc.

Online Advertising All rates per month
© rotating banner — $350

© premium box — $250 Increase

© boxad-3%100 yodr Ve
. traffic by

© confests and giveaways advertising

more ways o reach our reoders
— promotional ickels, product
giveawaoys and gift cenlificates

Rates effective January 1, 2012
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HEALTHY

EW ALBANY

It is a location that enhances your we?!-being with
healthy living opfions that mesh with your lifestyle.

Healthy New Afhcng: Magazine embraces and
celebrates the benetits of healthful living.

health and education with a focus on how they
impact the health of residents.

The six issues each year will feature Fitness & Nutrition Options, Kids in the Com:

munity, Educational and Cultural Opportunities, Vibrant Living, Quidoor Pursuits and

Shopping & Dining locally as well as regular features, web exclusives and more!

Readership: 23 100 (first year esiimate]
Circulation: 10,500

Building Relationships: Hzalthy MNew Albany is the official mogozine of Healthy Mew Albany, Inc

a 501(c{3] charitable organization serving MNew Albany and Flain Township residents in Franklin and

licking counties |zip code 43054|, The magozine is mailed bimonthly to residents and area businesses,

and is available online in digital format

Average New Albany Resident: 37 years of age, college graduate, married with mino
children in the home, employed in a variely of manogement and professional positions

Median Family Income: 3| 17,171 — more than double the Ohio averogel

Average Home Price: Naw Albany: 3659 658 (Ohio: $134,000

Bulk issues available: MNew Albany Municipal Building, Plain Township, INew Albany Library,
Mew Albamy Chamber, YMCA, ELLA, Woodhaven Farms, leanne B, McCoy Center, New Albany
Realty, Mew Albary Links

Schedule

Mty

Check out Healthy New — B

January/February Albany Magazine online

March/April for web exclusives,

May/June expert tips, event

July/August information and more. =
September/October :
ATy Dacar www.healthynewalbanymagazine.com

ThePublishing Lid.

MNew Albany is your home. It's where you do business.

The editorial scope of the magazine uniquely covers
the four pillars of the community: arls, environment,

781 Northwest Blvd. = Suite 202 Columbus, Ohio 43212

Ad Specs .idihx height

Tim Size. . . . . . . . .. B.25x 10.875
FullPage live Area . . . | . 7.25x9.875
FullPoge Bleed. . . . . . . 8.5x11.125
Two Page Spread Trim* . . . 16.5x 10.875
Two Poge Spread Live® . . . 15.5x9.875
Two Page Spread Bleed* . 16,75 11,125
23 PEER. sisis s 8 n RASROIBFS
1/2 Page Horizontal . . . . 7.25x 4.875
1/2 Page Vertical . A75x7

1/2
HORIZONTAL

1/3 Poge Square . . . . . 4.75x 4,875
1/3 Page Verlical . . . . . 2.25x 2 BF5
\/6Page . . . . . . ... 2.25 x 4.875

*Allew 1/87 minimum spoce each side of gutier.

ONLINE AD DIMENSIONS

Rotating Banner, .. 575 » 100 pixels
Right Side Premiom . . . . 350 % 195 pixels
. . 160 x 160 pixels

1/2
VERTICAL

Ad production services are availoble upon request.

MECHANICAL REQUIREMENTS

* Prints all 4-caler process.

* ELECTRONIC FILES ONLY - in the fallowing
applicotions: InDesign, lustrator [all text
convertad fo ouflines), Photoshop or os o print
optimized POF file |praferred). All non-PDF MALC
files must include all impoarted ort files, ypeloces
used and software and version number.

1/3 VERTICAL

SQUARE

* Ads may be submitted on o €D or emailed in o
Stuffit file lo ods@pubgrouplid.com, Subject line
should include publication name and Issus dale

* Color ads MUST be submitted os TMWMYK o 300
dpi with a color proof,

* Ads not supplied in the conec! size or format waill

be subject to a $50 per hour charge 1o cofrec)
or conver! malerials,

The Publisher is not responsible for typographic
or print errors if materials are supplied
incorrectly and are not accompanied by a proof.

ph. 614.572.1240

fx. 614.572.124]1  www.cityscenecolumbus.com
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