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CityScene showcases Cenfral Chio arts, entertainment & style with a flair

that appeals to a broad demographic, consistently engaging readers with

compelling content about the performing and visual arts, shopping, dining,
travel, fitness, lifestyle, attractions and events.
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education
42% of renders are college groduntes

age income
B5% of readers are oges 35-64 34% of renders eom $150,000+

CityScene has the largest circulation and readership of any regional
magazine reoching Central Ohio’s top demographic market.
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EXCLUSIVE BONUS

One of the most popular upscale magazine
sections in Central Ohio since 2001
Luxury Living appeals to the entire home marke,

including custem home building, remodeling, home
de'.sign, lifestyle accessories and much mars.

advertising that works

"They worked closely with me 1o plan a program that fit our budget and cur marketing needs, and have performed above
and beyond expectations, This has been one ol the best medio relationships of my 46 years in the business|”
* David McKean, The Hadler Companies

"Our CitySceneads have generaled a large increase in new clients. We are also very impressed with the professionalism
and knewledge of the CiySeane siafl.”

» Fleancr Popper, The Caonservalory of Piano
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'fn addltten fo pm:vidfng a smmhabte ﬂt&he&nnd Jhw
five: mstly:wems ity umbus.com offers & gmw?ng
i of Web exclusive content, confests and giveawoys.

Mﬁy‘hpfimﬁﬁdm
* Web exclusive updates
. Camam, pmmdibm & giveaways.

eScene with linked home listings and virual tours
. &mwahmﬂm mlandurrnrc:&mbm and wbur'ﬁs

editorial calendar

on the scene in every issue

health * cuisine * gallery exhibits * travel
calendar of events * performing and visual arts

january/february
health & fitness

march
vacalions

april
visual arls

may/june
beauty & aesthetics

iuly
10 perfect things

august
performing arfs

september/october
sporls
november
holiday gift guide
december
giving

publication dates

January/February * March » April = May/June
July = August = September/COctober
Movember ¢ December

closing dates

space reservation due the first of the month
preceding publication date

ad materials due the fifth of the month
preceding publication date




ad SPECS vidth x height

PGL custom publishing

TDEE: oo o pim s 8.25x 10.875

FullPoge Live dven . . . .. . .. .. 7.25x 9.875

FolltPoge Bleed. . . . . ... .. .. B.5x11.125

Two Page Spread Trim* . . . . . . . . 16.5 % 10.875

Two Page Spread Live*. . . . . . .. 15.5 x 9.875

Two Page Spread Bleed* . . . . . . 1675211125

ZIARO0R. - v v i e s 4759875

1/2 Poge Horizontal . . . . . . . . . 7.25x 4.875

1/2PogoVertical . ... ...... ... 475x7

1/3 Poge Square . . . .. ... .. 475 x 4.875 e
1/3 Poge Vertical . . . .. ... .. 2.25x9.875

176 Ngn e v e 225 x4.875

*Miow 1,/8" minimum spuce eoch side of gutter,

ONLINE AD DIMENSIONS

Rotating Banner - . . . . . . 575 x 100 pixels

Right Side Premivm . . . . . ... 350 % 195 pixels
O T A 160 x 160 pixels Ad production services ore ovoiloble upon request,

MECHANICAL REQUIREMENTS

¢ Prints all 4-colar process. T

« ELECTRONIC FILES ONLY — in the following applications: InDesign, lustiator [all text \ 7y &
converted 1o oullines), Photoshop or as a print optimized POF file [pretered]. All PC/Windows ;

files MLIST be converted to a or be subject to a canversion charge. All nonPDF MAC files

must include all imparted an files, hypelaces used and software and version number.

* Ads may be submitted on o CD or emailed in o Swifit tle to ads@pubgrouplid.com. Subject Thf:’ Publishing L:l'Dl.lp, Ltd.- IS
line should include publication name and issue date. dedicated to helping our clients

» Color ads MUST be submited as CMYK with a eolor preok. Photos sheuld be scanned a achieve their marketing and
least 300 dpi, line art 600 dpi. communication objectives by

® Ads not supplied in the correct size or farmat will be subject to a $50 per howr charge to partnering with them to produce

correct of conwean mﬂr@flﬂl.’b. s . s . .
high-quality publications with

The Publisher is not responsible for typographic or print errors if materials are supplied compelling content.
incorrectly and are not accompanied by a proof. : 3

ThePublishingGrouplid. 4500 Mobile Drive ® Suite 100 Columbus, Ohio 43220  ph. 614.572.1240  fx. 614.572.1241 www.pubgroupltd.com
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Your neighbors.

Your community.

Your magazine.
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To the Bare Bones
with Sarah Morrow

Delivering the community consumer to your door - issue after issue.



Reflecting the lifestyle of the community, Dublin Life, Westerville Magazine, Pickerington Magazine

and TriVillage Magazine are
target

including city newsletters with event and prograrm updates, as we

businesses and happenings

www.dublinlifemagazine.com

dublinlife

Readership: 31,500*
F Circulation: 17, 500+ each ssus

Building Relationships: Since |99%, Dublin [ife has
bean the official r l':ljt':/ ine of the gro wun'; City of Dublin

Dubilin Life i& maile lin reside "-IJ and
businesses in zip -:md-:—s- 43016 and H1JL'1 7.

Average Dubliner: 3445 years of age, manied wilh
minar children living in the home, employed fullime in o
variety of management and pralessional protessions.
Median Family Income: 1104, 829
Average Home Price (2005): 3347 633
Bulk issues available: City Hall, Community

Belations, Dublin Community Recreation Center, Dublin

Chamber, Dublin Lib

1 1o City of Dul

ary, various refall culels.

mailed to each residence in the city's boundaries -nHmrlnj total saturation of

Your

market with unmatched readership. These premier city n'anguﬂnn—tn are lifestyle resources for residents,

S CC umpr—Hlnuq Selifelfle] fwurlulruq the Peor ole,
in Ti‘u- communify
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Editorial

February/March
Health & Filness
April/May

Kidls

June/July
Education

Call 614.572.1240 for Rates

Augush_’Snplemhﬂr clp;ing Dates
SIJmFﬁEI H'Un sw rmfwﬁﬂﬂ d H
o e the
q:loherf November first of the manith preceding
Vibrant Seniors,/Back publication dofe
tor Scheal . :
Ad materials due the filih
December/January ol the manih piecedingll
Holiday Happenings publication date

Dublin earns AAA rating from Moody’s, a distinction only 3 percent
of rated cities throughout the country carry!

Westerville

Readership: 43 050" Cireulation: 20 500+ sach issue
Building Relationships: Since 2001, Westervilie
.-'lr’h'rgnz-':e has been the clficial mogazine of the dyﬂrir mic
Cily of Westarville, and is mail: ._; o City of "r""f“" erville
resiclents and busin esses, | PLUS school JIHh it homes vahied of
$250,0004+ in zip codes 430 E” ind 43082,
Average Westerville Resident: 38 7 years of age
married wilh minor children living in the home, employed
hulltime in @ variety of manogement and professional
i professions
. Median Family Income: $84 2273
Average Home Price: 320 204
Bulk issues available: Municipal Building

www.westervillemagazine.com

af Cammerce, Westerdlle Library, various reloil oullets

Wisterville Community Center, Westerville Area Chambe

Editorial

January/February
Health & Fitness
March/April Call 614.572.1240 for Rates
Kids
May/June
Education
July/August Closing Dates
Summer Fun o TS
reservahon cua
Sgpl’engbqr!qé'.ﬂin?ar first of the monih preceding
Vrbéﬂ;:: ;s-mors/ c publication date
to Schoo
Ad materials due tha fifih

l:;v‘dﬂn‘therf Mﬂm“r of the month preceding

ioliday Hoppenings publication date

2008: Money magazine names Westerville among the top five
most affordable communities in the United States.

www.rivillagemagazine.com

Reudmship: 42,000

Circulation: 20,000+ each iswe

Building Relationships: Foundad in 1999 as Lipper
Aington Magozine, the new TFVillage Mogazine has an
increased diskibution 1o homes and businesses in Grandview
Heights and Marble Cliff in addition o AT

Average Tri-Village Resident: 43 years of age

married with minor childien living in the home, employed

fulktime in o voriely emeznt ond professional
polessions
Median Family Income: $50, 208

Average Home Price: $324, 200

Bulk issues available: UA, Gandview and

Marble Cliff city offices, libraries, chomber offices

various relall aullets.,

Editorial

January/February

Health. & Fitness

Mcipn Call 614.572.1240 for Rates

May/June

Education

July/August Closing Dates

Summer Fun S Nisivabao doaka

Fhmb'frf October first of the month preceding
tbran! Seniors/Back F”H'm“““ dote

to School ial

November/December gidha man dafar;?ngf;hh

Holigay Happenings publication dg‘ﬁ

UA earns AAA ratings from Moody’s and Standard & Poor: Upper Arlington’s
per-capita income is three times the state average!

pICKenmoton

Readership: 31,500 [first year estimate]
Circulation: 17,500+ each issue
Building Reluhunshlps. Pickerington Magozine is the
ofticinl mogazine of the City of Pickeringlon and Viclel
Township, and is malled 1o city and township residents
businesses in zip codes 43147 and 43 10
Average Pickerington Resident: 33 years of age
&% marmied with minor ch ||r|',_“1 living in the home,
am F'l' wed fullime in a variety
prolessional g
Median Family Income: $52 274
Average Home Price: § 150 000
Bulk issues available: Viclet Township Building,
Pickerington City Hall, Pickerington Area Chamber of
Commarce, Pickerington Library, various retail outlets.

miar '|-'_'I-'_|L'I'|' enl I':Irllj

|‘ SSI0NS.

Editorial

February/March

Health & Filness

April/May Call 614.572.1240 for Rates

Kids

June/July

Education

g;?;;t;’rphmher Closing Dates

October/November ;5?:’;?1';““’“‘1'}';““ d“:;d'“E

Vot S/ gl i

0 TR0 . o
Ad materials cue the filth

December/January ol the manth T_w:gecling

Holigay Happenings publication dote

CNNMoney.com shows Pickerin 'gh:&n with a 63% job growth rafe
{2000-2008) —one of the largest in the nation.

*Based on an independent media audit by International Demographics, Inc.

Online Advertising All rates per month

(D rotating banner — $350
(@ premium box — 5250

(3 boxad-3%100
@ I:l:ll"ﬂ‘Eﬂ!& l:lﬁd QIVECI\I'#I‘.J}I'&

Rates effective Junuur‘y 1, 2011
Aml‘.nblu I:‘ln-l:tu.mh Ay
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Ad Specs width » |‘u=|q|'|1

Trim Size . . . .

FullPoge Live Area . . . . . . . ..
FulkPoge Bleed. . .. . ... ..
Two Poge Spread Tim* . . . . . . .

Two Poge Spread Live* . . . . . .

Two Poge Spread Bleed®
TEEPRIE ot ciicimiin = el s

1/2 Page Horizontal . . . . . . . .

CB5x11.025

. 15.5x9.875
1675211125

L 8.25x10.875
7.25x9.875

16.5 % 10.875

FULL PAGE

4.75x 9.875
125 x 4.875

1/2
HORIZOMTAL

PGL Custom Publishing

PRODUCING AWARD-WINNING, TOP-QUALITY PUBLICATIONS
FOR MORE THAN 25 YEARS

The Publishing Group lid. offers a full suite of creative services.
Our in-house, oward-winning edilors ond designers can write and creale
your evenl guides, chamber direciories, visilor's quides and much more.

PGL has torged lasting parinerships in Central Ohio ranging from
eommunilies such as Dublin and Wesienille, 1o area ans organizations
io television and radio media aullets.

1/2Poge Veeticad . .. ... ....... 87547
1/3 Poge Squore . . . ... ... 4.75x 4875
1/3 Poge Vedticl . . . . ... ... 22529875 1z
6Page. . . 2.25 % 4.875 g
e
*“Alow 1,/8" minimum space each side of guttes. >
1/2 =
VERTICAL =
ONLINE AD DIMENSIONS
Rotating Banner . . . . ... ... 575 % 100 pixels
Right Side Premium . . . . . . .. 350 x 195 pixels » Colomibus Interncfionol ko Show Guide
Box. . ....vue e 60 X 160 pinels Ad production services are available upon request. :WE “"”i Um:m" Hewckry
® [Ippes Arington Areo Chernber of Commra
Diectory
= Cantrel Oio Chaphar,/Hetienol Kirchen & Bath
MECHANICAL REQUIREMENTS Assaciation Resource Guide
. y ] [ * T Codumburs MorketPloce Buyes Nows &
Prints all 4-color process, c ;
* ELECTROMIC FILES OMLY — in the following applications: InDesign, Nustrator (ol text
converled 1o oullines), Photoshap or as a print eplimized POF file |prefered). All PC/VWindows CLIENTS HAVE INCLUDED _
files PMLIST be converted 1o o or be subject lo a conversion charge. All nonPOF MAC files i méﬂmmm”mmﬁ
must include all impeited art files, typalaces used and soltiware and version number i S :
® Sarly af Obin Dnision of Travel and Tourksm y . o - §
* Ads may be submitted on a C0 or emailed in o Sttt file 1o ads@pubgroupld.com. Subject » Saate of Obio Deporment of Aging Thﬂ PUbIIShII’Ig GI’GUP, Ltd. is
line should include publication name and issuve dabe. - rmm::{ﬂﬂ Sarvices d&dim‘&d ta h&lpiﬂg our CIiEﬂTS
* Color ods MUST be submitied as CMYE with a color proet, Photos should be scanned at 'IMBE;:TIJ].IS Too & Aguaium U’Ehi&\"ﬂ tl'l"Eil' markeﬁng 'und
least 300 dpi, line ant &00 dpi. = The Kioger Co. communication ObiECﬁVEE bY
* Ads nod supplied in "|';:—e conect size of tormat will be subject 1o o $50 per hour chargs 1o :m‘:’:‘:"‘m‘. i p-urtnaring with them to prﬂduca
catrect or conver! materials, ; A A
* Th How Aoy Wolking Clssic high-quality publications with
:I'he Publisher is not responsible h,r typographic or print errors if materials are supplied ccampefling content.
incorrectly and are not accompanied by a proof.
ThePublishingGroupltd. 4500 Mobile Drive ® Suite 100 Columbus, Ohio 43220  ph. 614.572.1240  fx. 614.572.1241  www.pubgroupltd.com
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